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  CAMPAIGN BRIEF            

	Campaign background.

	ReachOut has good awareness amongst young people as a service that can help them through tough times.  But it is currently seen as a place to turn to when things get really bad, for example if you or a friend is depressed or just not coping with life.  ReachOut therefore runs the risk of becoming increasingly irrelevant when dealing with more ‘everyday’ problems.  

The opportunity then is to bring ReachOut more upstream, by positioning it as a service that helps young people negotiate the world around them, before they come seriously unstuck.  We need to start to link ReachOut with less ‘serious’ day-to-day issues. The first of these is Binge Drinking. 




	What is the role for this campaign? 

	This campaign should serve a dual purpose: 

· Firstly, we want to help young people understand how binge drinking, an act that they see as relatively harmless can lead to problems at home, at school, with relationships etc

· Secondly, we want to reinforce the perception that ReachOut.com is a secure and non-judgemental place for young people to inform and support each other - to share their experiences, access information and tools that can help them manage their life better and find out options for further help 



	Who are we talking to and what do we know about them?

	We are speaking to young people 18-24: both those who are starting to worry about binge drinking but have not yet taken any steps to address it; as well as those who are concerned about a friend’s binge drinking and the effect it’s having on their life. 

The thing we need to overcome is that most young people don’t currently view binge drinking as a problem.  But there may be many undesirable social consequences of binge drinking. Like your friends hate going out drinking with you because you get into fights when you’re smashed; Or you are starting to miss work because of a hangover; Or a boy you like now thinks you’re trashy because you vomited in his mum’s car. Or your parents constantly ride you about coming home hammered and wasting the weekend. Or you’re constantly broke.  All sorts of unintended consequences…. 

Our job here is not here to tell young people not to binge drink.  Rather, we need to establish the link between binge drinking and other ‘life’ problems.  Having understood this, young people are likely to examine their own drinking and make the necessary adjustments.  



	What’s the proposition that’ll inspire the creative idea?

	Following a binge, a nasty hangover might be the least of your worries




	What truth have we unlocked about ReachOut that will help us?

	The reason young people turn to ReachOut in times of trouble is that they just ‘get it’.  For years now they have provided a safe, inclusive and non-judgemental space where young people can connect and get help for a range of problems.  It is run both by and for young people. They use the mediums (e.g. online, mobile) that young people use themselves. They genuinely believe that given half a chance, young people can and will help themselves and each other through anything.




	What tone/personality will ReachOut communicate with?

	Be optimistic and provide practical information rather than lecture.  Speak frankly with young people, on their level. (For example, don't say “binge drinking leads to impaired decision making” but instead say “you may be more likely to make dumb decisions when you’re binge drinking”.) Be true to ReachOut’s brand values of: inclusive; trustworthy; compassionate; optimistic; dependable; and fun (where appropriate). For specific examples, see the reachout.com website & brand architecture appended.




	What can’t be left out? Are there other considerations to note?

	Drive traffic to a campaign subsite / social media channel (e.g. reachout.com/endthebinge) for information on or help with binge drinking, and to connect with other young people on the issue.  Give young people a sense of empowerment and ‘ownership’ of the problem, similar to the way the http://us.reachout.com  campaign “we can help us” campaign worked. Ensure this doesn’t come across as a government public health campaign, but more as good advice that you would receive from your older brother/sister who has been there before.  




	What’s our measure of success?

	If young people turn to ReachOut for information on/help with issues like managing binge drinking. 




	What do we need 

	We would like you to recommend a campaign idea executed in social media environment. The solution can be interactive and should drive visitation to a campaign sub-site carrying campaign specific content, like advice on how to intervene if a friend needs help or what health services are available etc. You are not required to build or create content for the campaign sub-site. We want to know how you’ll get people there through using social, not necessarily what they learn when they get there.
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